Agency Fact Sheet 

The answers to the following questions will help build a profile of our agency.  It will also give us a shared understanding of the resources available to help in our ATOD prevention efforts.
Are you a:  FORMCHECKBOX 
 P&I Agency
  FORMCHECKBOX 
 RPC Agency 
 FORMCHECKBOX 
 Other Agency
Agency information: 

1.
Name of agency:      
2. 
Type of agency (i.e., government, school, non-profit, etc.):      
3.
Area/region agency serves (i.e., counties, major towns, etc.):      
4. 
Prevention region agency is located in:  FORMCHECKBOX 
 1
 FORMCHECKBOX 
 2 
 FORMCHECKBOX 
 3
 FORMCHECKBOX 
 4
 FORMCHECKBOX 
 5 
 FORMCHECKBOX 
 6 
 FORMCHECKBOX 
 7
5.
Specific populations agency serves (e.g., race/ethnicity, GLBT, poverty status, older/younger, and other populations):      
6.
Agency mission:      
7.
Examples of programs implemented by the agency:      
8.
Key partnerships the agency has developed:      
Prevention resources:
8.
Besides the current ATOD grant, what prevention grants has your agency applied for in the last five years?      
9.
Besides the current ATOD grant, what prevention grants has your agency received in the last five years?      

9a. What was/is the start and end dates for these grants?      

9b. What was/is the main focus of these grants?      

9c. What was/is the total amount of money received from these grants?      
10.
What other sources of funding does your agency receive for prevention activities (including other grants, government, foundation, and/or private funding)?      
11.
How many paid staff (measured in FTEs or full-time equivalents) does your agency have working directly on prevention efforts?      

11a. What types of prevention efforts do these staff work on?      

11b. What experience did these staff have in prevention before this position?      

11c. How many of these staff are credentialed as a Certified Prevention Professional or higher?      

11d. How many total staff FTEs (not just including prevention staff) does your agency have?      
12.
How has your agency used other resources, such as meeting spaces, technology, or partnerships, to support your prevention efforts?       
Agency Questionnaire
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